Learning Assessments Overview: Tour 112 – Fall 2016

The following is an overview of the learning assessments for the course. Detailed guidelines for each assessment will be handed out in class 2-3 weeks before the assessment is due.

If you have questions about any of the assessments, please send the instructor an email or visit during office hours.

	Assessment
	% of Final Grade

	1. Environmental Scan and SWOT Analysis
	5

	2. Target Buyer Profiles and Product Positioning Statement
	5

	3. 4 P’s Strategy Action Plan Overview
	10

	4. Marketing Plan 
	20

	5. Test #1 
	15

	6. Test #2 
	15

	7. Final Exam 
	20

	8. Homework 
	10

	
	100%


	Course Outcomes
	Assessments

	
	1
	2
	3
	4
	5
	6
	7
	8

	1.
	
	Describe the components of the marketing system and outline the marketing process
	✓
	✓
	✓
	✓
	✓
	✓
	✓
	✓

	2.
	
	Apply marketing concepts to current issues in the field.
	✓
	✓
	
	
	
	
	
	

	3.
	
	Demonstrate effective use of marketing terminology.
	✓
	✓
	✓
	✓
	✓
	✓
	✓
	✓

	4.
	
	Identify strengths, weaknesses, opportunities, and threats for a given company and design appropriate marketing mix tools to meet the set objectives.
	✓
	✓
	✓
	✓
	
	
	
	

	5.
	
	Analyse the marketing environment for a given product and utilize sound strategies in the areas of target market choice and the marketing mix.
	
	✓
	✓
	✓
	
	
	
	

	6.
	
	Understand the changing needs of the consumer and the changing competitive environment, and apply this knowledge to the tourism/hospitality industry.
	
	✓
	✓
	✓
	✓
	
	
	

	7
	
	Understand differences in markets and develop marketing mix strategies
	
	
	
	
	✓
	✓
	✓
	✓


Learning Assessments #1 – #4
 Marketing Plan Elements and Marketing Plan


Working in teams of 3 or 4, students will prepare a strategic marketing plan based on a tourism product chosen by the group and approved by the instructor.  Students will apply the marketing plan the concepts that they have learned throughout the course.

Three elements of the marketing plan will be submitted and graded as separate assessments. Feedback provided should be incorporated into the final submission – Learning Assessment #4 (MP4).
	Learning Assessment #1:
 Environmental Scan & SWOT Analysis (MP1)
	4%
	Due: Oct 13, 4pm

	In your Marketing Plan groups, complete an environmental scan and SWOT Analysis for your product. 

	Learning Assessment #2:
Target Buyer Profiles & Product Positioning Statement (MP2)
	6%
	Due: Nov 1, 4pm

	In your Marketing Plan groups, develop consumer behaviour profiles and descriptions of the buyer segments to be targeted in the Marketing Plan. In addition, a product positioning statement is to be included. 

	Learning Assessment #3: 4 P’s Strategy Action Plan Overview (MP3)
	10% 
	Due: Nov 24, 4pm

	Each team is to submit a final version of the strategic actions for each P as discussed in group tutorials (Sections 4.1 – 4.4 of Marketing Plan Guideline).  

	Learning Assessment #4: Marketing Plan (MP4)
	20%
	Due: Dec 2, 6pm

	Working in teams of 4, students will prepare a strategic marketing plan based on a tourism product chosen by the group and approved by the instructor.  Feedback received for Learning Assessments 1-3 should be incorporated.

	Test 1
	15%
	Oct 5

	Format will be a combination of multiple choice, short answers, diagrams, and definitions of key terms.

	Test 2
	15%
	Oct 25

	Format will be a combination of multiple choice, short answers, diagrams, and definitions of key terms.

	Final Exam
	20%
	TBA

	Students will write this exam during the assigned time for Final Exams.  Format will be similar to the 2 Tests.  Topics covered will primarily focus on the 4P’s of Marketing (i.e. from the chapter on Product onward).  The exam will also include questions designed to test a student's overall understanding of basic marketing concepts, principles and terms.

	Homework
	10%
	Due: Ongoing

	Assignments may include student reflection related to key concepts, reflective writing, and application cases.
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